
Design Brief — WebCrawlers SaaS Subscription
Landing Page
Design and build a premium, high-converting SaaS landing page for WebCrawlers.com, specifically
optimized for Meta Ads and Google Ads traffic.

The primary objective is to convert paid traffic into WebCrawlers subscriptions.

This should NOT feel like a generic SEO agency website or a basic SaaS template.

The experience should feel like a combination of:

Premium B2B SaaS
AI-powered SEO command center
Modern developer/AI product
Data intelligence platform
High-trust enterprise software

The page should immediately communicate:

WebCrawlers finds the SEO opportunities that matter, helps you fix them safely, and
proves the business impact.

1. Overall Visual Direction
Create a sophisticated, futuristic but professional visual language.

Design characteristics

Premium SaaS aesthetic
Dark/white high-contrast sections
Subtle gradients
Glassmorphism used sparingly
Thin borders
Soft shadows
Large typography
Generous whitespace
Data visualization
Animated UI elements
Subtle particle/grid effects
Smooth scroll-triggered animations
Micro-interactions

• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
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Floating dashboard elements
Animated data flows

Avoid:

Generic stock photography
People shaking hands
Generic office imagery
Cartoon-style illustrations
Excessive neon
Excessive gradients
Cluttered layouts
Huge paragraphs
Fake testimonials
Fake statistics
Fake customer logos

The visual identity should communicate intelligence, automation, accuracy, control and measurable
growth.

2. HERO SECTION — MOST IMPORTANT
Create a two-column hero section.

Left side — approximately 55–60%

Use a powerful headline:

Turn SEO Data Into Measurable Growth

Supporting copy:

WebCrawlers uses AI, search data and website intelligence to uncover your highest-value SEO
opportunities, create actionable recommendations, and help you safely turn them into measurable
business results.

Add a small trust/product label above the headline:

AI-Powered SEO Growth Platform

Add 3 compact benefit indicators underneath:

✓ Discover high-value opportunities
✓ Fix issues with AI-assisted recommendations
✓ Measure traffic, leads and revenue impact

• 
• 

• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
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Primary CTA:

Start Growing With WebCrawlers

Secondary CTA:

See How It Works

The primary CTA should visually dominate.

3. HERO RIGHT SIDE — LEAD / SUBSCRIPTION
FORM
Create a premium floating form card on the right side.

The form should ask for:

First Name

Last Name

Email

Address

City

Country

Pincode

Use clean modern input fields.

Form heading:

Start Your SEO Growth Journey

Subheading:

Get started with WebCrawlers and turn your website data into actionable SEO growth opportunities.

CTA button:
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Get Started

Below the CTA:

Secure signup • No technical expertise required

The form card should have:

Glass/solid premium surface
Subtle border
Soft shadow
Slight floating animation
Small animated glow around important elements
Clear input focus states
Validation animations
Button hover animation

Do NOT make the form visually overwhelming.

The form should remain visible above the fold.

4. HERO MOTION GRAPHIC
Create an animated visualization behind/beside the hero content.

The animation should represent:

Website → Crawl → AI Analysis → Opportunities → Recommendations → Approved Changes →
Revenue

Use an elegant animated data-flow system.

Example:

A small website icon appears on the left.

Animated lines/data particles move toward:

CRAWL

Then:

• 
• 
• 
• 
• 
• 
• 
• 
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ANALYZE

Then:

OPPORTUNITIES

Then:

OPTIMIZE

Then:

MEASURE

At the end, show an animated upward revenue/traffic graph.

The animation should be subtle and continuous.

Do NOT make the hero animation distracting from the form.

5. IMMEDIATE PROOF / VALUE STRIP
Immediately underneath the hero, create a horizontal feature strip.

Show five animated items:

Crawl

→

Discover

→

Draft

→

Approve

→

Prove
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Each item should have a minimal animated icon.

On scroll, each stage should activate sequentially.

6. PROBLEM SECTION
Headline:

SEO Doesn't Have a Data Problem. It Has an Execution Problem.

Explain that businesses often have:

Thousands of pages
Search Console data
Analytics data
Technical SEO issues
Keyword opportunities
Competitor gaps
Underperforming pages

But the difficult part is knowing:

What should we fix first?

What will actually matter?

How do we implement it safely?

Did the change actually generate business value?

Visually represent this as a chaotic collection of:

Keywords
URLs
Search queries
Rankings
Errors
Traffic graphs
Competitor data

Then animate everything being organized by WebCrawlers into a clean prioritized opportunity dashboard.

• 
• 
• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
• 
• 
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7. "FROM CHAOS TO OPPORTUNITY" ANIMATION
Create an interactive/motion section.

Left side:

BEFORE

Show hundreds of scattered SEO signals.

Examples:

404
Low CTR
Ranking #11
Missing canonical
Keyword gap
Orphan page
Competitor outranking
Low conversion

Then animate them flowing into an AI engine.

Right side:

AFTER

Show prioritized recommendations:

High Impact Fix canonical issue

High Opportunity Optimize service page

Revenue Opportunity Improve location page

Content Gap Create supporting content

Use animated connectors between the two states.

8. FEATURE SECTION — CRAWL & TECHNICAL AUDIT
Headline:

• 
• 
• 
• 
• 
• 
• 
• 
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Know Exactly What's Holding Your Website Back

Show a realistic animated WebCrawlers dashboard.

Include visual cards for:

Indexability
Broken links
Redirects
Canonicals
Orphan pages
Internal linking
Core Web Vitals
Crawl issues

Add a score/priority system.

Example visual:

SEO Health

78/100

Then show prioritized issues.

The important concept:

Don't just find problems. Understand which problems deserve attention first.

Animate dashboard metrics when they enter the viewport.

9. OPPORTUNITY ENGINE
Headline:

Stop Guessing What to Optimize Next

Supporting copy:

WebCrawlers combines search data, website intelligence and competitive signals to identify the SEO
opportunities most likely to matter.

Create a large animated opportunity dashboard.

• 
• 
• 
• 
• 
• 
• 
• 
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Show cards such as:

Ranking Opportunity

Page ranking #8 for a high-value query

CTR Opportunity

High impressions + low CTR

Content Gap

Competitor covers topic you don't

Cannibalization

Multiple pages competing for the same intent

Local Opportunity

Location page with untapped search demand

Each card should have:

Opportunity score
Estimated impact
Recommended action
Priority

Use animated numbers/progress bars.

10. AI-POWERED RECOMMENDATIONS
Headline:

From SEO Insight to Actionable Recommendation

Create a split-screen interface.

LEFT:

Raw SEO data.

RIGHT:

• 
• 
• 
• 

9



AI-generated recommendation.

Example:

Opportunity Detected

"Service page is ranking between positions 6–10 for high-intent queries."

Then show:

Recommended Action

"Improve title and H1 alignment, strengthen internal links, expand service-specific content and add relevant
FAQ/schema coverage."

Animate the recommendation appearing line by line.

11. EVIDENCE-BACKED DRAFTING
Headline:

AI Recommendations Backed by Real Search Evidence

Show an animated document/editor interface.

Include:

Existing content
Search queries
SERP evidence
Recommended heading
Suggested metadata
FAQ
Internal links
Schema
Entity/topic suggestions

Visually show evidence being connected to the recommendation.

The message should be:

AI doesn't blindly generate content. It uses actual search and website signals to inform
recommendations.

• 
• 
• 
• 
• 
• 
• 
• 
• 
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12. HUMAN APPROVAL GATE
This should be one of the strongest differentiators.

Headline:

AI Can Recommend. You Stay in Control.

Show an animated workflow:

AI Recommendation

↓

Review

↓

Approve / Reject

↓

QA

↓

Publish

Create a realistic change-review interface.

Show:

Before

and

After

side by side.

Add buttons:

Approve
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Reject

Edit

Then show an approval animation where the change moves into the deployment pipeline.

Emphasize:

No blind autonomous publishing.

13. QA + ROLLBACK
Headline:

Make SEO Changes Without Losing Control

Show an animated deployment pipeline:

Draft

→

QA

→

Approved

→

Published

→

Monitored

Then show:

Version History

Version 14
Version 13
Version 12
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Add:

Rollback

Animate a problematic change being rolled back to the previous version.

This section should communicate:

Safe automation. Full visibility. Complete control.

14. OUTCOME ATTRIBUTION
This should be another major conversion section.

Headline:

Don't Just Track Rankings. Track Business Outcomes.

Show an animated funnel:

SEO Change

↓

Organic Traffic

↓

Lead

↓

Booked Job

↓

Revenue

Create a dashboard containing:

Organic sessions
Leads
Conversion rate

• 
• 
• 
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Booked jobs
Revenue
SEO changes

Show an animated line graph connecting an SEO change to a subsequent increase in business outcomes.

Do not invent numerical claims.

Use visually illustrative/demo data only and clearly label it as sample data if necessary.

15. AI VISIBILITY / AEO
Create a premium section introducing AI search visibility.

Headline:

See How AI Search Engines See Your Brand

Supporting copy:

Track how your business appears across AI-powered search experiences and discover opportunities
to strengthen your visibility, citations and entity presence.

Create four animated AI/search cards:

ChatGPT

Brand mention

Gemini

Citation

Claude

Entity recognition

Perplexity

Source citation

Connect these into:

• 
• 
• 
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AI Visibility Score

Then show:

Brand mentions
Citations
Competitor mentions
Citation sources
Entity gaps

The section should feel futuristic and visually impressive.

16. MULTI-LOCATION SEO
Because WebCrawlers is especially relevant to multi-location businesses, create a dedicated section.

Headline:

Scale SEO Across Every Location

Visualize a map with multiple location markers.

Click/hover animations can reveal:

Austin
Dallas
Houston
Miami
Chicago
Phoenix

Beside the map show:

Location SEO

Location pages
Local search opportunities
Content gaps
Technical issues
Performance
Revenue attribution

Animate the map markers and data cards.

Do NOT imply that these are actual WebCrawlers customers.

• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
• 
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17. THE WEBCRAWLERS SEO FLYWHEEL
Create a visually striking circular animation.

Center:

WebCrawlers

Around it:

Crawl

↓

Discover

↓

Draft

↓

Approve

↓

Publish

↓

Measure

↓

back to

Discover

The animation should continuously rotate subtly.

Headline:
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A Continuous SEO Growth Loop

Supporting copy:

WebCrawlers turns SEO from a collection of disconnected tasks into a continuous system for finding,
fixing and measuring growth opportunities.

18. WHO IS IT FOR?
Create four cards:

Multi-Location Businesses

Scale SEO across hundreds of pages and locations.

Home-Service Businesses

Prioritize high-intent searches that can drive leads and jobs.

SEO Teams

Turn complex SEO data into prioritized execution.

Agencies

Manage SEO opportunities, approvals and outcomes across clients.

Use minimal icons and hover animations.

19. WHY WEBCRAWLERS?
Create a comparison-style section.

Headline:

More Than an SEO Crawler

Show:
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Traditional SEO Tools WebCrawlers

Find issues Find + prioritize opportunities

Show data Turn data into actions

Generate recommendations Evidence-backed recommendations

Manual implementation Controlled deployment workflow

Track rankings Track business outcomes

Limited AI visibility AI search visibility

Disconnected tools Connected SEO workflow

Keep this visually clean.

20. PRICING / SUBSCRIPTION SECTION
Create a high-conversion pricing section.

Headline:

Start Turning SEO Into Growth

Present the available WebCrawlers subscription plans using the actual current pricing and limits
configured for the product.

Do not invent pricing, discounts, guarantees or trial terms.

Highlight the recommended plan visually.

Each plan should clearly communicate:

Price
Number of websites
Crawl capacity
Draft capacity
Locations
Users
Key capabilities

Primary CTA:

• 
• 
• 
• 
• 
• 
• 
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Get Started

Secondary:

Talk to Sales

Use subtle card animations.

21. TRUST / SECURITY SECTION
Create a clean trust section.

Headline:

Powerful Automation. Responsible Control.

Highlight:

Human approval
QA before deployment
Version history
Rollback
Permission controls
Auditability
Controlled publishing

This section should reduce anxiety about allowing an AI system to modify SEO assets.

22. FAQ
Create an accordion FAQ.

Recommended questions:

• 
• 
• 
• 
• 
• 
• 
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What is WebCrawlers?

How does WebCrawlers find SEO opportunities?

Does WebCrawlers automatically publish changes?

Can I review AI recommendations before publishing?

Can I roll back changes?

Does WebCrawlers work with WordPress?

Can WebCrawlers track leads and revenue?

What is AI Visibility?

Who is WebCrawlers designed for?

How does pricing work?

Accordion opening should have smooth height animation.

23. FINAL CTA
Create a visually dramatic final CTA.

Headline:

Your Next SEO Opportunity Is Already in Your Data.

Supporting text:

Let WebCrawlers find it, prioritize it, and help you turn it into measurable growth.

CTA:

Start With WebCrawlers

Background animation:

A subtle animated network of:

Website

→
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Search Data

→

AI

→

SEO Opportunities

→

Growth

Keep this animation elegant and slow.

24. STICKY CTA
On desktop, add a subtle sticky CTA after the visitor scrolls past the hero.

Left:

Ready to turn SEO data into growth?

Right:

Get Started

On mobile, use a bottom sticky CTA:

Start Growing →

25. MOTION DESIGN SYSTEM
Animations should feel intentional rather than decorative.

Use:

Fade + translate
Staggered card reveals
Number counters

• 
• 
• 
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Animated SVG paths
Data particles
Graph drawing
Progress bars
Dashboard transitions
Hover states
Magnetic CTA buttons
Smooth scrolling
Parallax background elements
Section-to-section transitions

Use animation timing around:

300–700ms

Avoid excessive animation.

Respect:

prefers-reduced-motion

26. INTERACTIVE DASHBOARD ANIMATIONS
Whenever possible, make the product UI itself the hero of the page.

Do NOT use generic illustrations where a product interface can be shown.

Create realistic WebCrawlers UI mockups showing:

Crawl dashboard
Opportunity engine
SEO recommendations
Content drafting
Approval workflow
Revenue attribution
AI visibility

These interfaces should animate as the visitor scrolls.

For example:

A dashboard initially shows:

1,284 Opportunities

• 
• 
• 
• 
• 
• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
• 
• 

22



Then cards progressively sort themselves into:

High Impact

Medium Impact

Low Impact

Then the visitor sees:

12 Priority Actions

Then:

8 Approved

Then:

6 Published

Then:

Performance Tracking

This tells the entire product story visually without requiring the user to read a large amount of text.

27. PAGE STRUCTURE
Use this exact hierarchy:

Announcement / trust bar
Hero + lead/subscription form
Crawl → Discover → Draft → Approve → Prove
Problem
Chaos → Opportunity animation
Technical Audit
Opportunity Engine
AI Recommendations
Evidence-Backed Drafting
Human Approval Gate
QA + Rollback
Outcome Attribution
AI Visibility
Multi-Location SEO

1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

10. 
11. 
12. 
13. 
14. 
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SEO Growth Flywheel
Who It's For
Why WebCrawlers
Pricing
Trust / Security
FAQ
Final CTA
Footer

28. CONVERSION OPTIMIZATION
The page is being used for paid acquisition, so optimize aggressively for conversion.

Important principles:

Above the fold

The visitor must understand:

What is it?

Who is it for?

Why should I care?

What should I do next?

within approximately 5 seconds.

CTA repetition

Use the primary CTA throughout the page.

Recommended CTA:

Start With WebCrawlers

Avoid weak CTAs such as:

"Learn More"

"Explore"

"Discover"

15. 
16. 
17. 
18. 
19. 
20. 
21. 
22. 
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"Read More"

Reduce cognitive load

Use short paragraphs.

Use visual storytelling.

Use dashboards instead of walls of text.

Use progressive disclosure.

29. MOBILE EXPERIENCE
The mobile experience must be designed independently rather than simply shrinking desktop.

Hero:

Headline

↓

Short description

↓

CTA

↓

Form

↓

Product animation

Stack all sections vertically.

Use:

Large touch targets
Sticky bottom CTA
Horizontal feature scrolling where appropriate

• 
• 
• 
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Reduced animation complexity
No horizontal overflow

The form should remain extremely easy to complete on mobile.

30. TECHNICAL REQUIREMENTS
Build using:

Semantic HTML
Modern CSS
React where appropriate
Framer Motion / GSAP for advanced animation
SVG for diagrams
Lightweight animations
Lazy-loaded visual assets
Responsive design
Accessible forms
Keyboard navigation
Proper ARIA labels
Reduced-motion support

Prioritize page speed because this page will receive Google Ads and Meta Ads traffic.

Do not load huge video backgrounds.

Do not sacrifice Core Web Vitals for visual effects.

31. SEO + TRACKING
Implement:

Proper H1/H2/H3 hierarchy
Meta title
Meta description
Open Graph tags
Schema where appropriate
Conversion tracking hooks
CTA click tracking
Form-start event
Form-completion event
Subscription-start event
Purchase/subscription conversion event

• 
• 

• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 

• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
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Make tracking implementation easy to connect with:

Google Ads
Google Analytics
Meta Pixel
Meta Conversions API if available
Other attribution platforms

Do not hardcode fake tracking IDs.

Create clear placeholders/config variables.

32. FORM UX
The form should have excellent validation.

Required fields:

First Name
Last Name
Email
Address
City
Country
Pincode

Validation should happen inline.

Use friendly error messages.

Example:

Please enter a valid email address.

When successfully submitted:

Show a polished success state.

Example:

You're Almost There

Your WebCrawlers journey is starting.

• 
• 
• 
• 
• 
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Then transition toward the appropriate signup/payment flow.

33. VISUAL STORYTELLING PRINCIPLE
The entire page should tell one continuous story:

YOUR WEBSITE

↓

WebCrawlers crawls it

↓

YOUR DATA

↓

AI analyzes it

↓

YOUR OPPORTUNITIES

↓

WebCrawlers prioritizes them

↓

YOUR ACTIONS

↓

AI helps create recommendations

↓

YOUR APPROVAL

↓

You stay in control

28



↓

YOUR DEPLOYMENT

↓

Changes are safely published

↓

YOUR RESULTS

↓

Traffic → Leads → Jobs → Revenue

↓

YOUR NEXT OPPORTUNITY

↓

The cycle continues

The visitor should be able to understand the product by simply scrolling through the animations even if
they barely read the copy.

34. DESIGN QUALITY BAR
The final result should look like a funded, enterprise-grade AI SaaS product, not an AI-generated landing-
page template.

Take visual inspiration from the quality level of modern products such as:

Linear
Vercel
Stripe
Ramp
HubSpot
Ahrefs
Semrush
OpenAI

But DO NOT copy their layouts, branding or visual identity.

• 
• 
• 
• 
• 
• 
• 
• 
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WebCrawlers must have its own distinctive identity.

The final page should make the visitor think:

"This isn't another SEO dashboard. This is an AI system that can actually help my team
identify, execute and prove SEO growth."

Most importantly, the product UI, animated workflows and measurable business outcomes should be
the visual centerpiece of the page—not decorative graphics.
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